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ETHICAL ADVERTISING
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1 Your teacher is going to give you 9 images from advertisements. Look at them carefully and answer the following questions:
- what typical images are illustrated (e.g. the cute puppy)? 
- which of these images do you find effective in ads?

- if you had to put the images in 2 categories – not effective and effective – which images would be in each category?

- if you had to design a campaign, which type of images would you be likely to use? Why? – You can use more than one image.
2 Watch a short video about an organisation (ACT), which promotes ethical advertsing and social responsibility of advertising agencies. 
Before you watch the video, answer the following questions:

a) Do you believe that advertisers have a social or environmental responsibility? Or should they only be responsible for increasing the sales of their products?
b) Are you in any way affected by socially aand environmentally responsible ads? Do you know any?

3 Now watch the video and answer the following questions:

1 What is ACT and why was it started?
_______________________________________________________________________________

2 What does the speaker think about advertising professionals?
_______________________________________________________________________________

3 Why are advertising professionals important in today’s society?

_______________________________________________________________________________

4 What positive or negative influence do advertising professionals have on the world?

_______________________________________________________________________________

4 The following words / expressions come from the video. Can you guess what they mean?

1. non-profit 

2. initiative 

3. objective

4. showcase

5. significant

6. making a difference

7. wiped under the carpet

8. shapers of society

9. brutalize

10. vulgarize

5 Now watch the video again and fill in the gaps using ONE word.

ACT is a non-profit __________ (1), whose objective is to showcase the __________ (2) involvement of thousands of advertising agencies and corporations all around the world. … shows how advertising can play a __________ (3) role in addressing today’s world social issues.

What I know for sure is that the people that work in the advertising business … many of them are __________ (4) motivated to get involved in work that involves social change and making a __________ (5) … we actually gather in the best work around the world and ultimately understand what works, what doesn’t, how to motivate people in areas about the way they live. 

This society, I think, needs the skills of the advertising professionals to help to __________ (6) some of the things which are really wiped under the __________ (7).

What you are doing with ACT a wonderful thing because you are activating the creative community to do good work … good work in every __________ (8) of the world. Bill Burnback, the founder of DDB, once said: ‘Those of us who use the media are __________ (9) of society. We can use our influence either to brutalize, vulgarize society, or we can use it to lift it up.’
6 Below you will find the basic criteria established by researchers for ethical advertising standards. Read them carefully, then decide which of the ads shown to you by your teacher would pass the test of ethical advertising.
1. Personal ethical correctness (with respect to individual consumer's qualities). 

2. Gender ethical correctness 

3. Sexual ethical correctness (with respect to use of sexual and erotic symbols in Advertising (in quantitative and qualitative sense)). 

4. Age ethical correctness (with respect to senior people or youth) 

5. Racial ethical correctness 

6. National and cultural ethical correctness. 

7. Confessional ethical correctness (with respect to consumers' religious beliefs). 

8. Non-violence ethical correctness (with respect to use of themes of conflict, violence, abridgement of other people's rights). 

9. Language ethical correctness (including the use of words incomprehensible for the most part of consumers;using bad language). 

10. Children's ethical correctness 

11. Ethical correctness for people with disabilities. 

12. Political ethical correctness (with respect to political regime, state symbols, political parties) 

13. Environmental ethical correctness (with respect to environmental problems highlighting (in general sense). 

14. Ethical correctness for animals 

15. Historical ethical correctness (with respect to historical events). 

16. Geographical ethical correctness (with respect to specific places of residence for different consumer groups). 

17. Graphic ethical correctness (using nono-pleasant graphic means)  
